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 Perusahaan sub sektor food and beverages menjadi industri unggulan di 
sektor industri non- migas dengan kontribusi Produk Domestik Bruto (PDB) yang 
selalu meningkat. Kontribusi dominan industri food and beverages menjadikan 
industri ini sebagai industri strategis dalam perekonomian Indonesia. Penelitian ini 
bertujuan untuk menguji pengaruh secara parsial beban pemasaran, usia 
perusahaan, ukuran perusahaan dan perputaran persediaan terhadap profitabilitas 
yang diukur menggunkaan Operating Margin Ratio.  
Penelitian ini menggunakan data sekunder yaitu laporan keuangan tahunan 
perusahaan sub sektor food and beverages yang terdaftar di BEI periode tahun 
2013- 2015. Sampel yang digunakan dalam penelitian ini adalah 13 perusahaan 
food and beverages. Berdasarkan hasil penelitian menggunakan analisis regresi 
berganda, diketahui bahwa beban pemasaran berpengaruh signifikan positif 
terhadap operating margin ratio. Usia perusahaan berpengaruh positif dan tidak 
signifikan terhadap operating margin ratio Ukuran perusahaan berpengaruh negatif 
signifikan terhadap operating margin ratio, serta perputaran persediaan 
berpengaruh negative dan tidak signifikan terhadap operating margin ratio. 
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 The contribution of companies in the sub sector of food and beverages to 
Gross Domestic Product (GDP) is always increasing. This industry is the leader in 
non-oil and gas industry. Its dominant contribution makes this industry to become 
a strategic industry in Indonesian economy. This research aims at testing the effect 
of marketing expenses, company age, company size, and inventory turnover on 
profitability, which is partially measured by using operating margin ratio. 
 This research uses secondary data from the annual financial report of food 
and beverages companies listed in the Indonesia Stock Exchange during 2013-2015. 
The samples are 13 food and beverages companies. Based on the result of multiple 
regression analysis, it is known that marketing expenses have a positive and 
significant effect on operating margin ratio. Company age has a positive correlation 
and an insignificant effect on operating margin ratio. Company size has a negative 
and significant effect on operating margin ratio. Finally, inventory turnover has a 
negative correlation and an insignificant effect on operating margin ratio. 
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